_ Extension clothing specialists can afford to spend the time for tak~ 
ing leadership in providing help on buying children's shoes because: 


1. Informtion on buying children's shoes from easily available 
sources seems to be inadequate. 

2, Shoes were the highest yearly clothing expenditure for both boys | 

Pec etcis) An che studies of Family Clothing Supplies by the Bureau 
of Human Nutrition and Home Economics (families with 0-2, children 


Wiiaged. 2-15)’. ; 

ee: Minneapolise/ 
at | -.St. Paul 
See | per (1948 - 1949) 
For boys(aged 2-15) Aa eet dress or ae ~ 14.00 

For girls(aged 2-15) shoes(street, dress or sport) - 15.00 


- Source: Preliminary Report No. 2, Family Clothing Purchases by 
_ Income. Minneapolis-St. Paul, 1948-1949. BHNHE, Ushi wb seins 


3. The population of children is at an all time high. Figures fran 

the Mid-century White House Conference on Children and Youth, show 
_ that the decade from 1940 to 1950 saw great increases in the birth 
rate. In 1950, there were more than 15 million children under 5 


years and nearly 15 million children from 5 to 9 years of age. 
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4, Well-shap ed shoes are particularly important for children. fhe 

«Children's Bureau advises in its publication "Your Child from 6 

7} to 12", "...The greater softness of children's bones means that 
‘their bodies are more flexible than adults', which has both ad- 

Ss, vantages and disadvantages.-.lhe lack of firmness in their bones 
means that care must be taken to see the pressure does not cause 
deformed bones. The reason we hear so much about providing well- 

_ ghaped shoes that are large enough to provide room for the growth 

of the feet, is because a child's foot bones may be permanently harmed 

by being crowded into short or narrow shoes that distort the bones. ~ 
- Bven the pressure due to short stockings is bad. Those children 

are fortunate who live where they can g0 barefoot safely." 

rhe aeons ji: 

epared by Alice Linn, Extension Clothing Specialist, U. S. Department 


Agriculture, Washington 25, D. Ce. May 1, 1952. 
If the expenditures by Mecker-Wright families 


ym-operator families. 
r between the studies, the 


adjusted for the price changes in the yea 
re would be slightly higher. 


II. Objectives: 


1. To help parents of preschool and grade school children buy t 
most suitable shoes for their children that they can af fo: 


2, To develop a better understanding of the relation of shoes to 
health of the child. iy : WY 


111. Background: What does the specialist need to know? 


Manufacturers and distributors of clothing with a more or less © 
national market may be very much interested in national figures 
showing income, spending, and price trends. The county home dem 
stration agent and the local retailer are more interested in thé 
come brackets of families living in their county or trading areé 
the market, and employment conditions there, The specialist is. 
between and has an interest in knowing national and State facts 

she can better help the agent evaluate local trends. aa 


1. Distribution of Family Income, In the United States nearly 
thira of the families have incomes of less than $2,000. Of 
a money income of $2,000 on a farm would go further than the s: 
income in a city. Who are these families with less'than $2,00 
in a given community? Are they families with young children or 
are they retired couples? To which ones is clothing important 
socially? To which ones would buying clothing be a money pro 
Is there a difference in the desires of a low-income family livir 
in a community where the whole comnunity has about the same i 
come and those where the community ranges from high to low? 


\ More then a third of the families in the United States are in t 
82,000 to $4,000 income group. Are they the "mood customers” 
small tom community? Are they the ones that influence the k 
of shoes the merchant stocks? What is the difference in the 
they spend for clothes and the way a family of the seme income 
living in om urbanized area spends for clothes? libs ee 
hess than a third of the fenilics diving in’ the Unt¢eeseseemm 
incomes of more than $4,000. They have the most dollar votes 
the clothing market. Would buying children's shoes be a mc 
problem to then? Would t hey be more apt to get a doctor's 
on their children's foot and shoe problen? UR ae 
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Percent Distribution of Families ‘by 1949: Incomes 
CHa sds ahr eee United North..North 
* Income MS States: East | Sentral South West 
Under 1,000 ---~-------------— [5 i 24 11 
$1,000 to 1,999 -------------- 16. Pie i AP Tone sae trae 13 
~$25000 to 2,999 -----n-------- 180 19: eB 17 
$35000 $0 5,999 --n--enn-w------ 20°50 22 DOU Never py ee ‘ 
#43000 GO 4,999 sa-wnnnnnmm--— 12 14 134.489 14 . 
$5,000 to 5,999 -------------- 88 a 9 
$6,000 ond over -------------= 12 14 OAR AN ANG 14 


onmemmmastioel 


Source: Bureau of the Census (U, 5. Dept. of Commerce, : 
Washington 25, D. C. (1950 Census of Population, Preliminary 
Report, Series PC-7, No. 2). 


_ 2. Trends in incomes and spending. 

As a group, consumers spend more for clothing as they have more 

to spend. Clothing expenditures are always a big item in personal 
expenditures. Disvosable income more than doubled from 1941 to 

1950, as did expenditures for clothing. Prices went up but not 

- &@s much as ee te income. i 


_ ¥n considering tho income figures: it is well to remember that 

- population increased from 131,169,000 in 1940 to 150, 697,000 in 
1950, ond that the two age a ae the greatest chmge oc- 
curred were in the under 5 end over 75. Though not all families 
benefit equal ly from rising incomes, a general knowledge of trends 2 
in‘ incomes and prices oan help an agent in evaluating comments 
about prices which often come up in meetings. National figures ‘ 
- would probably be more comparable to urbanized areas than to 
other aréas. Do our county analyses bear out that statement? 


- Clothing prices increased more than the general trend. Prices 
- of children's shoes increased even more, in fact, they practical- 
ly doubled. 


Personal income and Spee ean sess 

* 1950 1949. 1941 1955 

oA Disposable personal income(billions of dollars)204.5 186.4 92.0 58.0 
_ Personal consumption expenditures " " " 193.6 180.2 82.3 56.2 
- Clothing,accessories snd jewelry “" " " bead 2a69)10—d. Gao 

Clothing, accessories and jewelry (percett 

of disposable income) ---------------------- 11% 12% 11% 12% 

Clothing, accessories end jowelry (percent 

- _of consumption expenditures) --------------- 12% 13% 13% 12% 
Source: “A supplement to the Survey of Current Business, National 

Income, 1951 edition. 
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Food 
Apparel 
Rent enn r rrr rene 
Fuel, electricity, refrigeratiom ---- _ 
House furnishings 
Miscellencous 
ource: Monthly Labor Review. 


index of Retail Prices of Selected Articles Puyonesed by Modera 
income Families in Large Cities of the United States 


| 1950 
Children's Shoes -----------=-------- PMSA: 


a) Me 
Source: Bureau of Labor Statistics, U. S, Department of Labor. — 


3. Expenditures for children's shoese 


What clues can w e get from the Studies of Family Clothing Sup- — 
In the Minneapolis-St. Paul studies, the boys purchased 
about 2 pairs of shoes a year and the girls nearer 3 pairse Ihe 
average price paid for the boys’ shoes was about $5.95 and Lor. 
How do these prices compare with tho 
How do they canpare w 


plies? 


girls! shces about $4.95. 
quoted by the trade as the best sellers? 


ys? 104 LOB eg 


171-9 105, 


198.0 106.3 
121.2 106.4 
133.9 102.42- 
195.8. 107.5 94. 
149.8 104.0 | 


(1935-3951 
1949 1941 1935 
21069 10869 5 


the prices reported in our comty analyses? Would $5.95 be as 
price to choose in talking about shoes oer television almost a 
where, or w culd we need to know price ranges from $4.50 to $5e 
Did the wanen interviewed worry much about the price of childre 


shoes? 
shoes: when they get in a financial squeeze? 


Expenditures for Children's Shoes - 


Shoes (street, dress, sport) ALT 
a» Boys (2-15 | 
Average yearly expenditure ------ $14.22 
Average number purchased ==------= 2448 
Percent purchasing -------------- 97% 
Average wnit price, -------------- 5.73 


b. Girls (2-15) 
Average yearly expenditure @-----$14,89 


Average number purchased se------ 2.935 
Percent purchasing -e----<------ - 98% 
Average “UNLG Ip TG. 6m s yarn ma mee 5009 
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Can parents cut down on the price they 


pay for children 


Family Income _ } 
b2 yO00=$3,000= $4,000 
2,999 | 


12.93 
2.69 

100% 
4,80 


12.84 
2ithe 
100% 
4.70 


aE ai Amount Shent ee bealiavent s Shoes in Relation to all 
Revie ee —Piothing ) a 
Family Income 
Bee. cet pot eee ah aee THE 5000- $3, 000- 4,000- 
Pee Gat, Teane he ye : EG Badan 3,999 5.999 
baa Qe at (2-15) 


Families! average expenditure 


- for clothing --------<-9-----$354- 9° $257 $320 $506 

~Boys' average expenditure --<-- = 80..." 63) "8. “74° 84 
Boys' average expenditure for 

.shoes(street,dress or sport) - 14 Oot age ae oe 15 


be Girte: (2+ 15) 
Families’ average expenditure 


Pies chien oes sane $354 $259 - $320 $506 
Girls' average expenditure ----' 84 65 igo: 89 
Girls' average expenditure for fat, Bt tye 
‘shoes (street, dress or Sport) 15 13 Lanne (a6 


-‘Bourcet Preliminary Report Nosée Family Clothing Purchases by 
Pa ane « roptleg spat aauttd Paul, 1948- ores BHNHE, U. 8 D, A. 
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oe and Health. 


ies hooording to the Children's Bureau in its publication on Infant 
Care--"If you decide shoes are necessary when your baby starts 
walking, pick out his shoes with the good development of his feet 
in mind. They need to have firm but flexible soles that fit the 
outline of his foot, which is straight along the inside, The 
soles should be heeléas and rough enough so that the baby will 
not slip. If shoes or floors are slippery a baby may get to be 
afraid of trying to walk. | 


The upper part of the shoe should bé of soft and yielding leather. 
_ Shoes should fit snugly at the heel, but be broad and roomy at the 
toe. Your baby's-shoes when bought should be about a half inch 
longer than his foot end at least one-fourth inch wider at the toes. 
- Notice the thickness of the baby's instep and toes md see that the 
shoes have plenty of space for them--up and down. This is very im- 
portant; sometimes shoes are right in the shape of the sole and in 
 longth and in width, but are not high enough at the instep and the 
toes Check the fit of the shoe oarefully and often to see that the 
baby's toes are not crowded as his feet grow. This must be dome 
often because his feet grow fast, As soon as his toes come with- 
in one-fourth inch of the end of tho shoo, longer shoes should 
be Deen ae 


Your baby will ots evar his shoes vory rapidly in his first year, 
go you will not have to buy expensive, long-wearing ones. If he 
_ wears shoes by the time he is 8 months old, he may need a new pair 
almost every month; from 15 months to 2 years he will need a pair 
very 2 or 3 months. Parents hate to stop using a pair of shoes 


make a great effort to keep the baby scared mite: cacon that 


Ps 


"Exomine your baby! s fect often to see whether there is soy thdo 
as these may be due to pregaure from shoese 


" eeSocks for a Ney once he has begun to wear shoes, areata beet 
chosen carefully. They should, after being washed, be at least 
half an inch longer then the baby's foote” — Pata 


Do mothers recomize the importance of well-fitted ahoae? Doe 
extension have a responsibility there? How can the specialist 
"plant seeds" for getting the interest of the mothers in this — 
subject? Ppa eof iih 


5e Working Mothers. A good deal is heard and read about none a 
ing outside the home, Although community estimates would be the 
important ones to the agent, a specialist wants to: kgow State ds 
national figures when she is planning press releases and other mass 
media with wide coverage. For example, will a day-time radio. bro: 
cast be likely to catch the mothers of young Ce BS 


Employment of wives, husband present-= 


Are more wives enployedwe/. 


Trend (by years) Percent 
19 h0 eae a aaae ae ae Same 


1949. Sea Se NS ee ies 
1040 cee ew 


What proportion of rural and urban wives are amployed? 


Residence (1950) Percent 
Rurals far oo osec eae a 
Rural non-farm ss""<--- 22 
Urban ----------- BaP Leh Nora 


Are many of the wives with children employed? 


Age of Children (1950) Poyuent 


With children under 6 years -==- 12 
With children 6-17 and none under 6 28 
With no children under 18 ------ 30 


Source: Rural Family Living Charts, 
Oct. OES BHNHE. U. See Dy Ae 


Y/Included in the “employed are persons working w ithout pay Tor T 
or more during the week on a femily farm or business. ; 
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. ae aa this tie range? How do Lower price ranges | 
er? Higher price renges? Are there differences in marketing ee, 
hoes “according gS iene type of a Mera type of community, etce? ey . 
até isan f 

Reeve and how do people buy children's shoes? Do they take the 

ldren with than to try on the shoos? Do they order much by . 


ohildren’ ace about Dette Be erie harmful? ‘ 


Bounce a A lemetes judge quality by looking at a shoe? By read- 

ing newspaper ads? Mail order catalogues? What do the different 

ee eg | . aot , 
What is. Haan Eoleavcnenip of price toa good fit? Of price to TONG ; 
quality? What are the hidden values? Is there much choice at . 

(8 given price? i 
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